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The light that makes the show
A business, symbol of the best technological made in Italy

The atmosphere you sense as soon 
as you step inside Clay Paky is 

filled with enthusiasm and energy. 
And, of course, light. The enterprise 
in Seriate is in fact the world’s number 
one in professional show lighting; the 
light shone by its digital projectors is an 
essential ingredient for concerts, tours, 
television shows and theatres, and also 
enhances important monuments.
“Clay Paky exports 97% of its produc-
tion and generated a turnover worth 
57 million Euro in 2011, registering 
a +65% as against 2010. We are tar-
geting 70 million for 2012”, explains 
Pio Nahum, marketing manager and 
right hand man to Pasquale Quad-
ri, president and founder of the busi-
ness. “Clay Paky has certainly come a 
long way from when it was founded 
in 1976 – continues Quadri -. At first 
specialists in creating lighting effects 
for discothèques, we then took to the 
path of diversification, above all ex-
panding in countries where the new 
trends in show business are born, such 
as the United States, England, Japan 
and South America. Today our prod-
ucts reach 80 countries”, stresses the 
entrepreneur. By unanimous consent 
of customers, lighting designers and 
technicians, Clay Paky’s success - apart 
from lying in the extraordinary techno-
logical standards taking the best of the 
made in Italy around the world – also 
lies in what has always been the innova-
tive content of its products. And so this 
year, after illuminating the night of the 
Oscars in Hollywood and the Queen 
Elizabeth Jubilee Concert, the Clay 
Paky projectors are on tour all over the 
world with  Madonna, Lady Gaga and 
other international stars.
“The world of show business lives on 
novelty to arouse curiosity and emotion 
in the public. It is essential to continu-
ally develop new ideas and in this field 
we are becoming the masters; enough 
to think that we introduce at least 5 or 
6 new products every year” asserts Na-
hum. Out of the 140 mostly young op-

erators working in the firm, up to 25 
work in the Research and Develop-
ment area. The firm has been award-
ed over 40 international prizes in the 
last 20 years assigned for its product in-
novation and excellence of its produc-
tion processes.
“With us not a lot of time passes be-
tween the idea of a new floodlight and 
the first sale. The time-to market fac-
tor is in fact one of our strong points 
and with the coming of Internet – a 
veritable business multiplier for Clay 
Paky – it has become even less”. The 
Seriate business has the dynamism typ-
ical of a medium sized enterprise, but 

is organized with the rigour of a mul-
tinational thinking mentality – English 
is compulsory for everybody –, work-
ing procedures and a quality that goes 
without saying. 
“It is obvious that a business of our 
calibre provides quality. What really 
counts today to stand out on your own 
is innovation and impeccable service to 
the customer, at all latitudes – Pasquale 
Quadri declares -. We propose to take 
our expertise from professional stage 
lighting to that of retail in the future. 
Light could become the instrument 
for creating emotions amongst buyers, 
making a show out of sales”.
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